


https://www.youtube.com/watch?v=eAjq_y-U7jY


Ralph Lauren’s first commercial featuring a 

same sex couple by providing diverse 

versions of family

Campaign reflects their attempt to target to 

a younger audience by reflecting social 

justice, a value of the younger generation

Incorporates people of multiple generations 

and ethnicities to showcase the history and 

and tradition of the brand



It’s 2019 and brands are still afraid to cast models of different shapes and sizes 


